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BASICS
The NJBIA logo has been specifically set. The logo should never be 
typeset, recreated or altered, which could cause inconsistency that 
dilute the impact of the brand. All fonts are created to outlines.

The full color logo is our most universally recognized asset, and to 
aid comprehension, we use that version wherever possible. Only use 
solid black or white versions when color is not an option. 

To ensure you are using the correct NJBIA logo, please always use 
the approved electronic art files available from NJBIA. If you have 
any questions, e-mail marketing@njbia.org.
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COLOR PALETTE

FONT

“NJ” BLACK
CMYK: 0-0-0-100

“BIA” BLUE
Print: PANTONE 3135
Web: 008eaa

TAGLINE FONT: Sabon Bold 

New Jersey Business 
& Industry Association
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1.25 inches wide
Minimum Size with Tagline

.5 inches wide
Minimum Size without Tagline

SPACING

To preserve the integrity of the NJBIA logo, always maintain a minimum 
clear space around the logo. This clear space isolates the logo from 
competing graphic elements such as other logos, copy, photography or 
background patterns that may divert attention. The minimum clear space 
for the NJBIA logo is defined as the height of the tagline. This minimum 
space should be maintained as the logo is proportionally enlarged or 
reduced in size. 

GUIDELINES

The NJBIA logo consists of two elements: the “NJBIA” Logo and the “New 
Jersey Business & Industry Association” tagline. 

When using the preferred logo, the bottom of the descending “J” in 
the logo must align with the bottom of the descending “J” in the word 
“Jersey” in the tagline.

The tagline should be contained in the width of the “BIA” in the logo – not 
larger, smaller or surpassing it.

In the preferred version below, the logo appears with “NJ” in 100% black 
and “BIA” in Pantone 3135. The tagline is also 100% black. It is preferred 
that the full color logo appear on a white background. If needed, alternate 
versions are available where the logo is 100% black, 100% white, or without 
the tagline. See next page for color guidelines.

SIZE – Print

The NJBIA logo retains its visual strength in a wide range of sizes. 
However, when the logo is printed too small, the tagline is no longer 
legible. The minimum size of the preferred logo for print should not 
be reproduced in a size smaller then 1.25” inches in width so as not to 
make the tagline font appear smaller then 5pt. Do not print with tagline 
if printing under 1.25” inches total width. If needed, you can use the no 
tagline logo up to a minimum of .5” inches wide, which should never be 
reduced below this size.

TAGLINE

LOGO



The blue in “BIA” is based on Pantone 3135. This 
color swatch must be matched when converting to 
CMYK or RGB. Values within process colors need to 
be adjusted to match as close as possible. 

When selecting the correct Pantone swatch from the 
different Pantone Libraries. Use PANTONE Solid. 
DO NOT use PANTONE Color Bridge. Although 
both libraries offer the same Pantone swatch, the 
color breakdown is different. The Color Bridge 
swatch is lighter on screen and prints lighter.

Variations in color may occur, but try to match 
the NJBIA color palette as closely as possible. 
For 4-color printing, use the CMYK values as a 
beginning reference. Print vendors may have their 
own values and formulas for matching Pantone 
colors in CMYK, but the goal should always be to 

match the Pantone standard of the NJBIA color 
palette. We are aware that there are variations in the 
CMYK equivalent. Color variations may also occur 
on-screen as a result of different screen calibrations 
and/or software application being used. 

The NJBIA logo should be reproduced in color 
whenever possible. White is the most effective 
background on which to reproduce the color logo 
because it provides a clean, crisp contrast for the 
logo’s color and elements. If color reproduction is not 
available or is not a viable option, the logo should be 
reproduced in 100% black or 100% white. See below.

When the NJBIA logo is placed on a photographic 
image, the image behind the logo must be light 
enough to provide contrast for the positive logo or 
dark enough to provide contrast for the reverse logo.  

Pantone 3135

Pantone 3135 Color Bridge

Notice the different on screen color.
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WHITE KNOCKOUT
Standard use on print pages that are black & white or 
color pages that conflict with the NJBIA full color logo. 
To be used where the background is a dark solid color 
or image, or where there are color restrictions.

BLACK VERSION
Standard use on print pages that are black & white or 
color pages that conflict with the NJBIA full color logo. 
To be used where the background is a light solid color 
or image, or where there are color restrictions.
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NO TAGLINE

Use the no tagline logo above when the full name of “New Jersey 
Business & Industry Association” is used in a prominent spot and clearly 
displayed on the printed piece, e-mail or website. Primary use is for inside 
pages that have the tagline logo on the cover. This applies to color and 
black & white logo versions.

TAGLINE

Use the preferred logo with the tagline above when the full name of 
“New Jersey Business & Industry Association” does not appear in a 
prominent spot on the printed piece, e-mail or website. Primary use is for 
outside organizations, sponsored pages, promotional material covers, 
ads, etc. This applies to color and black & white logo versions.

EXAMPLES:EXAMPLES:

Join NJBIA and find out why we have  

20,000 satisfied member companies representing 

1.2 million employees in New Jersey’s workforce.

At the New Jersey Business & Industry Association, 
your success is our business, and we take our job 
seriously. We can help lower your costs, expand your 
business and meet the challenge of doing business  
in New Jersey.

As an NJBIA member, you will get:

1. Powerful business advocacy

2. Connections to help your business grow

3. Valuable information and resources

4. Access to top-rated NJM Insurance Company and other money-saving benefits

5. Solutions to your business problems

6. Prompt personal assistance

NEW CAREER AND TECHNOLOGY EDUCATION 
PROGRAMS AND PARTNERSHIPS

P. L. 2014, C. 73 (A3337/S2228) established the County 
Vocational-Technical School Grant Program to spur the 
creation of new career programs hosted by colleges, local 
high schools, and other partners in existing facilities. The 
law was funded with a $3 million appropriation in fiscal 
years 2015 and 2016.

The Results:

Seven New Jersey county vocational-technical school 
districts launched new career and technical education 
programs in high-demand industries this fall. 

Bergen County Technical Schools opened Applied 
Technology High School, a full-time, four-year school 
focusing on advanced manufacturing and engineering 
technology on the Paramus campus of Bergen County 
College. Partners include NJIT, Stryker Orthopedics, 
Triangle Manufacturing, Sandvik Coromant, the Commerce 
& Industry Association of New Jersey and the Bergen 
Workforce Investment Board.

Camden County Technical School District created a Law 
and Public Safety Academy grade 12 option in partnership 
with Camden County College and the Camden County 
Police Department. Seniors will take their classes at the 
Camden County Emergency Training Center and CCC.

Hudson County Schools of Technology created a culinary 
arts partnership with Harrison High School and Hudson 

County Community College to enable more students to 
prepare for careers in the county’s booming hospitality 
industry.

Hunterdon County Vocational School District created 
a full-time computer science and software engineering 
program hosted at Delaware Valley High School. Partners 
include Raritan Valley Community College, Kean University, 
Rutgers University and Rowan University, and the 
Hunterdon Health Care System. 

Mercer County Technical Schools opened a four-year, full-
time Science, Technology, Engineering and Math (STEM) 
Academy in partnership with Mercer County Community 
College. Business partners include national and 
international manufacturers with facilities in the Trenton 
area, including KNF Neuberger, Palfinger, Nordson EFD, 
Lawrence Mold and Tool Corporation, and Gaum, Inc.

Morris County Vocational School District launched 
a shared-time engineering design and advanced 
manufacturing program for juniors and seniors in 
partnership with the County College of Morris and NJIT. 
Business partners include the New Jersey Manufacturing 
Extension Program, Inc., National Manufacturing Co., Inc., 
Siemens, the ManufactureNJ Talent Network and the New 
Jersey Business & Industry Association (NJBIA).

Salem County Vocational Technical Schools expanded 
its law and public safety curriculum to create a four-year 
Law Enforcement/Firefighter/EMT Academy in partnership 
with Salem County Community College, the Salem County 
Sheriff’s Office, the Salem County Prosecutor’s Office, the 

Here’s What The Bills You Supported Did
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The NJBIA logo should not be altered. Below are examples of logo misuse. They are not comprehensive. They are only a 
small sample of possible misuses of the NJBIA logo. To ensure accurate, consistent reproduction of the NJBIA logo, never 
alter, add to, or attempt to recreate it. Always use the approved digital artwork available from marketing@njbia.org. These 
logo standards apply for all content including co-branding and partnerships. Incorrect use of the NJBIA logo compromises 
its integrity and effectiveness. 

Do not reverse the order of the 
black and BIA blue.

Do not put a glow or filter behind  
the logo.

Do not use any combination for 
grayscale other then a solid 100% 
black for the entire logo.

Do not use one color for the entire 
logo when 4 color is available. 

Do not enlarge the tagline or 
change the color of the tagline.

Do not change the placement of  
the tagline.

Do not change the color of the tagline 
or have anything touch the logo.

Do not skew, stretch or squeeze. Do not alter the colors. Do not use a stroke or outline  
around the logo.

Do not use these older logos. See page 8 on how to incorporate the website.

Do not use any combination for 
knockout other then a solid 100% 
white for the entire logo.



NEW JERSEY BUSINESS MAGAZINE

The placement of logos communicate brand dominance. The dominant brand 
is always on the left or on top, partner logo is always on the right or on the 
bottom. Follow these rules when locking up the NJBIA logo with a partner logo:

•	 The two logos should be of the same visual proportion.
•	 Do not use any gray vertical pipeline divider or any visual divider between 

the logos or any extraneous design elements.
•	 The default is to use the full color logo on a white background.

When promoting both NJBIA and New Jersey Business Magazine, always place 
the NJBIA logo to the left, or on top of the New Jersey Business Magazine 
logo. In the horizontal version, use a horizontal “B” from “Business” to provide 
the proper spacing in-between both logos. Use the Red (C=0, M=90, Y=75, 
K=0) magazine logo. 

EVENTS

Use the bottom logo style when promoting events. The typeface used in the 
black box is Avenir Black for the event name and Avenir Light for the date/
numerical portion. Follow these rules when setting up the event title:
 
•	 Make sure the spacing is even on the top, bottom and left in the black box.
•	 Never let the event title go under the white/blue block on the top right, 

leave minimal spacing in-between. 
•	 Make sure the 4th line is aligned with the descending “J” in the NJBIA logo. 
•	 The dividing line should be slightly more towards the left to accommodate 

the negative spacing around the NJBIA logo.
•	 This file is available if needed. Contact marketing@njbia.org.
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 AWARDS
FOR
EXCELLENCE 
2016

NEW
GOOD
NEIGHBOR
AWARDS

46TH
ANNUAL
GOLF
DAY

WORKFORCE WORKFORCE 
 DEVELOPMENT 
SUMMIT
APRIL 8, 2016



10 West Lafayette Street
Trenton, NJ 08608

609-393-7707

www.njbia.org 
info@njbia.org

Tagline with 
Website
Sabon Bold

Contact Info
Avenir Book

PRINTED MATERIALS

All printed materials that reference NJBIA need to contain the NJBIA 
logo. Promotional materials (including, but not limited to: advertising, 
direct mail, e-mail, collateral, multimedia, etc.) that reference NJBIA 
products and services should prominently display the preferred NJBIA 
logo on the cover or front page. If the word “NJBIA” appears in the 
main headline of the promotional material, the NJBIA logo can appear 
lower on the page with the no tagline logo.

When promoting NJBIA where contact information is required, but 
spacing is limited (such as an ad), the alternative logo to the right is 
available to use. Note that only the website URL is included in the same 
font as the tagline and in Pantone 3135. The tagline rules apply here: 
Do not recreate the website URL, use an alternate font or color, make 
it larger, smaller or surpassing the “BIA” width. The fonts in this web 
tagline have been converted to outline.

Contact Info: Font: Avenir Book
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www.njbmagazine.com
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Avenir Light - Headline/Subheads
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Light Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Book - Headline/Subheads
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Book Oblique 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Roman - Body Copy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Oblique 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Medium Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Heavy - Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Heavy Oblique 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Black – Mini Subheads
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Black Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Avenir Font

To help provide a consistent, unified look in NJBIA’s brand use of 
typography, the Avenir typeface should be used on all marketing 
materials for NJBIA products and services. 

Avenir is not purely geometric; it has vertical strokes that are 
thicker than the horizontals, an “o” that is not a perfect circle and 
shortened ascenders. These nuances aid in legibility and give 
Avenir a harmonious and flexible appearance for both texts and 
headlines. It is available in 6 weights, each with corresponding 
oblique styles, to help you set apart and emphasize different tones 
throughout the design. To the right are the 6 weights plus some 
suggestions where to use the font.

Avoid mixing in other font families with Avenir. In the case of 
Word documents, PowerPoint presentations or e-mail marketing, 
the Arial font may be used if the Avenir font is unavailable. 

Avenir is accessible by contacting marketing@njbia.org or in the 
shared folder. See page 11.



STYLE SHEET  |  10

In order to continue to create more consistency with how NJBIA is referred 
to, the magazine’s title and other common inconsistencies that appear 
throughout copy and our marketing materials, below are some common 
examples on what are the correct and incorrect ways. 

NJBIA
 
Always add “The” in front of “New Jersey Business & Industry 
Association” and always use the “&” instead of “and”

CORRECT: The New Jersey Business & Industry Association is 
based in Trenton.
 
INCORRECT: New Jersey Business & Industry Association is based 
in Trenton.
 
INCORRECT: The New Jersey Business and Industry Association is 
based in Trenton.

 
When using the abbreviation, “the” is not necessary.

CORRECT: There are skilled employees at NJBIA.
 
INCORRECT: There are skilled employees at the NJBIA.
 
INCORRECT: The NJBIA is a great entity.
 

Hyphenated words and numbers

CORRECT: 609-393-7707

INCORRECT: (609) 393-7707

CORRECT: E-mail

INCORRECT: Email

New Jersey Business Magazine
 
CORRECT: New Jersey Business Magazine has been published since 1954.
 
CORRECT: NEW JERSEY BUSINESS MAGAZINE has been published since 1954.
 
INCORRECT: New Jersey Business magazine has been published since 1954.
 
INCORRECT: NJ Business Magazine has been published since 1954.
 
INCORRECT: NJ Business magazine has been published since 1954.

CORRECT: NJBIA’s President and CEO Michele N. Siekerka said...
 
CORRECT: Michele N. Siekerka, president and CEO of The New Jersey 
Business & Industry Association, said...
 
INCORRECT: Michele N. Siekerka, President and CEO of The New Jersey 
Business & Industry Association, said...



QUESTIONS?
For more information about the NJBIA logo or its usage,  
contact the marketing department:

Publisher and Chief Marketing 
& Technology Officer 
Vincent Schweikert 
v.schweikert@njbmagazine.com
973-852-6230

Creative Director
Mike Sanchez
m.sanchez@njbmagazine.com
973-852-6224

Marketing Director
Joan Napolitano 
jnapolitano@njbia.org
609-858-9498

Chief Member Strategy Officer
Betty Boros
BBoros@njbia.org
609-858-2496 
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Download high res versions of the NJBIA logo in the format that you 
need. If you do not find what you need, or have any questions about 
the usage of the logo, you can email the marketing department at 
marketing@njbia.org. 

FILE FORMATS

JPG (or JPEG): Bitmap/raster image. Mainly used for images and 
websites. Small size, high quality, but cannot be resized bigger. Does 
NOT have transparent background and will always have a white solid 
box around the logo.

PNG: Bitmap/raster image. Mainly used for images and websites. 
Small size, high quality, but cannot be resized bigger. Transparent 
background.

PDF / Vector: Illustrator vector graphic. For print. Can easily be 
resized larger or smaller and remain high quality. Can be opened in 
Acrobat or Illustrator.

All: Download all the files in a zipped folder.

Plus download any New Jersey Business Magazine logos.

FONTS: All 6 Avenir weights, Sabon and Bitter 

DOWNLOAD LOGO

http://njbia.org/logo


10 West Lafayette Street
Trenton, NJ 08608

609-393-7707

njbia.org 
info@njbia.org

10 West Lafayette Street
Trenton, NJ 08608 

973-882-5004 

njbmagazine.com 

http://njbmagazine.com
http://www.njbia.org
www.njbmagazine.com
mailto:info%40njbia.org?subject=
www.njbmagazine.com
https://www.facebook.com/NJBIA/
https://twitter.com/NJBIA?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/c/NJBIA
https://www.linkedin.com/company/new-jersey-business-&-industry-association-njbia

